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This course aims to evoke awareness of the probable effects of digital media
use on second language acquisition. Students are guided through structured
lectures to reach an overall understanding of what L2 learning is and how it is
affected by both internal and external factors. Current news events and research
studies are covered as rich sources for further discussion on how L2 learners
might benefit in a digital classroom (using mainly mobile applications, social
networking websites, and open coursewares), but meanwhile risk being
manipulated. Students are encouraged to participate in small group sharing and
online discussion to boost their active and in-depth exploration of course
topics.
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learners, as well as the overlooked side
effects (especially on how the target
language is used and even perceived).
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(teaching and assessment methods for course objectives)

& = ;% (teaching methods) g =g 3 ;4 (evaluation)
= 3 Lectures = A FKkow Attendance  30%
= 1% Discussions = ¥ iT% Assignments 30%
»  RiER ¥4 Distance learning = v ggdF 2 Oral presentation 40%
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(course content and homework / tests schedule)
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Week | Topic
L AT
Course overview
2 TRV E,
What is “second language acquisition’?
3-4 FoNFEEYIRELEER?
What exactly do we learn about a second language?
5-6 "”; réﬁFPJ ?)‘fﬁéﬁ FF’P%»’ﬁJ
What is “interlanguage’? What about ‘language transfer’?
FoOMFEREHR AR T EESM T T Uy SR ?
7-8 Who decides what second language we should acquire?
How powerful could digital media be?
9-10 TH R XM FEY T L vt ?
What are the most admired platforms for second language learners?
11-12 Ao BARE Y 5 - HFNF A0
How does a digital classroom facilitate second language acquisition?
13-14 B 800 B R 2B T R ?
Why don’t we just replace all language teachers with interactive digital systems?
15-16 B iAo THedy BV 5 - hFag s ?
What happens when digital media become not only interactive but ‘manipulative’?
17-18 B AFL
Final presentation
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Note: The class schedule is subject to change to accommodate student need and interest.

B ags s - gy @



KPER23E0 (F 2 cF Fh SEF-EP)
(textbook & other references)

=  Atkinson, D. (ed.). (2011). Alternative Approaches to Second Language Acquisition. Oxford :
Routledge.

=  Chapelle, C. (2005). Computer Applications in Second Language Acquisition. Cambridge:
Cambridge University Press.

= Ellis, R. (2003). Second Language Acquisition. (8th ed.). Oxford : Oxford University Press.

=  Gee, J. P. & Hayes, E. R. (2011). Language and Learning in the Digital Age. New York:
Routledge.

=  Thurlow, C. & Mroczek, K. (eds.). (2011). Digital Discourse : Language in the New Media.
Oxford : Oxford University Press.
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(teaching aids & teacher's website)
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(office hours)

7 941 (By appointment)
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