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International Etiquette and Professional Image
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A Proper etiquette and manner is a passport to success across the world.
(course description)  Syccessful interactions with people of different cultures involve knowledge of
rules and global etiquette to avoid offending them during interactions. This
course covers the area of Dining etiquette, Proper attire, Greeting &
Handshaking etiquette, Business card exchanging etiquette as well as Forming
professional image... Through class discussion, role play, group assignment
and hands-on practicing, participants will exercise what they learn and better
use on a daily life and job interview. At the end of the course participants are
eligible to enroll a test on their own will to obtain an international etiquette
certification.
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1. Jeanette S. Martin, Lilian H. Chaney, Global Business Etiquette: A guide to International
Communication and Customs , 2nd Edition.
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