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This course aims to help students to understand the role of media in daily life
and to assist them in evaluating media influences regarding their personal
desires, choices and decisions. Critical frameworks for analyzing and
evaluating media are provided. Through reading, discussion, group projects
and other work, students are expected gain significant knowledge about the
construction and deconstruction of media messages. We hope that students can
not only analyze, evaluate, criticize and communicate media, but also access
media to be an ideal audience.
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Digital and media literacy: connecting culture and classroom. Hobbs, R., Thousand Oaks, Calif.:
Corwin Press. 2011

Media literacy: A reader. Macedo, D. and Steinberg, S. R., New York: Peter Lang. 2007

Theory of media literacy: A cognitive approach. Potter, W. J., Thousand Oaks: Sage. 2004

Media literacy(6th). Potter, W. J., Los Angeles: Sage. 2013

Media literacy is elementary: Teaching youth to critically read. Share, J., New York: Peter Lang. 2009
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