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The content of the course, such as narration and homework, is mainly based
on the essential implication of humanities, art and aesthetics, and as the general
research direction. The teaching method of the course is based on the juxtaposition
of knowledge and action with appreciation first and practice supplemented. It means
that both the learning in class and the homework after class are both simple work
creation practice and cognitive learning performance explained by the narrative of
the initial concept.

The core concept of the course is that it is hoped that the subject learning can
nurture and grow, which can help shape the talents in this field. The content of the
course includes design history and aesthetic psychology, design image narrative and
poster cards, design book cover and advertising marketing, design environmental
space and digital life, and design product packaging and cultural creativity and other
introductory concept narrative theme applications.

For class study and homework practice, please prepare camera equipment,
such as digital camera or mobile phone. Please also prepare colored brushes, such
as colored pencils or colored markers.
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(teaching and assessment methods for course objectives)
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(textbook & other references)
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